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What is Market What is Market 
Transformation?Transformation?

Market Transformation (MT) is a 
strategy that promotes the 
manufacture and purchase of 
energy-efficient products and 
services. 



MEEAMEEA’’s Role in the Midwests Role in the Midwest

Aggregate funds from SEOs, utilities, 
and municipalities

Contract out implementation



The Power of Aggregation The Power of Aggregation 
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MEEAMEEA’’s Lighting Programss Lighting Programs

Change A Light, Change The World 
Regional Campaign

Illinois Residential Lighting Program



Change a LightChange a Light



Change A Light SuccessesChange A Light Successes
Change A Light 2001 - 2004
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Change A Light SuccessesChange A Light Successes

Cost Per CFL Rebated
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Illinois Residential Lighting Illinois Residential Lighting 
Program 2001 Program 2001 -- PresentPresent

Sponsored by the IL DCEO
Funding: 
– 2001: $200K
– 2002: $650K 
– 2003: $730K
– 2004: $1M +

Goals: 
– Promoting energy efficiency by educating Illinois residents and the 

market actors who supply information to residents about the value 
of the ENERGY STAR program.

– Increasing market penetration of energy efficient technologies and 
lowering the average price-point of the more efficient product

– Reducing Illinois residential utility bills through the use of more 
efficient products. 



Illinois Residential Lighting Illinois Residential Lighting 
Program Program –– ContinuedContinued

Activities
– Retail Education and Training
– Consumer Education and Outreach
– Torchiere Turn-In Events
– Change A Light, Change the World
– Mail-In Coupon Campaign
– CFL Fundraiser Program for Schools
– Industry Incentives





Illinois Residential Lighting Illinois Residential Lighting 
Program Program –– ContinuedContinued

Results
– Over 400 formal retail staff trainings (5 week cycle)
– Over 1900 Torchieres turn-in and rebated which translates

almost 5.8 million kWh saved
– Over 60,000 CFLs sold for a lifetime savings of over 4 

million kWh

Future Plans
– Continue with retail education
– Expansion into residential fixtures
– Replication in other states and service territories



Key PointsKey Points
Trends
– Greater emphasis on quality
– Product shift

Collaboration
– Manufacturers/Retailers 
– Within region

Expansion
Market Transformation is occurring



Contact InformationContact Information
Wendy Jaehn, Program Director

wjaehn@mwalliance.org

Midwest Energy Efficiency Alliance 
(MEEA)

PHONE: (312) 587-8390
WEBSITE: www.mwalliance.org
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